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Refreshing your Enail Marketing Campaigns

CHALLENGE: Inevitably, most e-mail programs become
less effective over time. E-malil marketers constantly

struggle with diminishing response rates, declining sales
and lack of engagement.




Live Polling Question

How often do you review the performance of your e -mail
marketing campaigns?

a. Daily

b. Weekly
C. Monthly
d. Annually

e. | do not actively track my e -mail marketing campaigns.




Wendy Lowe

Director, Campaigner Product Marketing
Protus
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Refreshing your emalll
marketing campaigns

Track campaign metrics
Focus on the basic best practices .

Test! Test! Test! y %,



Email Evaluation






Look Familiar?

Email Campaign Report

Date |Number Number | Number|Number| Total | Unique|Unsubscribe;Unsubscribg Bounce| Open |Click Thr
Sent |DeliveredBounced Opened Click| Click Rate(%) | Rate (%] Rate (%) Rate (%)
Thrug Thrus

4-May 273 268 5 105 35 31 3 1.129 1.83% 39.189 11.57¢9
11-May 105 104 1 34 3 3 3 2.88% 0.95% 32.699 2.88¢
18-May 60 60 0 16 4 4 1 1.679 0.00% 26.679 6.679
25-May 167 167 0 46 6 6 1 0.609 3.33% 20.699 3.42¢
31-May 212 209 3 41 5 5 2 0.969 1.42% 19.629 2.399
15-Jur 194 189 5 23 6 5 0 0.00 2.58% 12.179 2.659
22-Jur] 199 199 1 36 5 4 2 1.0199 0.50% 18.189 2.029




Nearly 20% of emall
marketers do not know
how their emall marketing
campaigns perform.
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Importance of Tracking

See where you can improve
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preferences

4 Personalization

Maintain a healthy contact list

CANSPAM compliance
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attention?

Lack of time
4 Compiling and analyzing data
4 Implementing changes

Analysis Paralysis!

Lack of resources
4 No dedicated team to manage email marketing
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What should | measure?

Reputation, Message

Envelope, Timeliness,
Infrastructure

wOpen rate
wHard bounces
w Soft bounces

wDate and time
sent

w Clickthrough rate

Targeting and Campaign
Positioning Effectiveness

wUnsubscribe rate wConversion Rate
wLinks clicked wTrack Campaign
wPositive vs. Source

Negative clicks wSales
wSubject Line wRevenue
wFrom Line
wResponse by list

segment

Source: eROI



Metrics Report

A B C D E F G H I J K L M N
1 Email Metrics Report

3
4
Gross . .
: sy (@i f Jetter) S et Send A Total Bounce Hard Soft Net Emails | Net Emails Uiscib P 7

ampaign iNname ISSUE I NEWSIETTE] uoject une ate Sen Time EST ’Sne‘:’: Hotinces % Hoiings oo Sent Sent % nsuos nsu; oeENs
6
7 ORGANIZATION or BRAND AVERAGE 0.89% 99.11% 0.015%
s Newsletter Issue/Campaign Name|Changes in XYZ Policy 10/6/2008 11:54| 74,563 964 1.29% 519 445 73,589 98.71% 19 0.026% 17,833
9 Newsletter Issue/Campaign Name| New Trends in XYZ 9/28/2008 10:13| 74,409 798 1.07% 434 376 73,611 98.93% 11 0.015% 17,021
10 Newsletter ISSue/Campaign Name| Interview with XYZ 9/22/2008 12:08( 74,080 690 0.93% 354 356 73,400 99.07% 16 0.022% 16,589
1 Newsletter Issue/Campaign Name|New & Improved 9/15/2008 11:36| 73,852 412 0.56% 222 202 73,440 85.44% 6 0.008% 16,025
12 Newsletter Issue/Campaign Name|Recent Findings: XYZ 39/8/2008 2:36( 73,801 445 0.60% 234 223 73,356 99.40% 4 0.005% 15,896
13 AVERAGE: 74,143 662 0.89% 353 320 73,481 99.11% 11 0.015% 16,673
14

15 | © Copyright 2000-2009 MarketingSherpa LLC.

Source: MarketingSherpa
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Get Back to Basics



Setting
Objectives



What are you trying to
accomplish?

Increase sales?

Promote your business?
Launch a new product?
Convert website leads?
Improve customer loyalty?
Attract new customers?
All of the above?




What type of commun
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Welcome
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as 2 new customer!
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10

Planning

Keen Consulting Services Email Marketing Calendar 2010

Program Plan Jan Feb Mar Apr May Jun Jul Aug Sept

Campaign Title [lanuary February March Newsletter |April Newsletter |May Newsletter [June Newsletter [July Newsletter [August September Octc
Newsletter Newsletter Newsletter Newsletter New
Go live Date 19-Jan 16-Feb 16-Mar 20-Apr 18-May 22-Jun 20-Jul 17-Aug 21-Sep 18-C
Start Writing 5-lan 2-Feb 2-Mar 6-Apr 4-May 8-Jun 6-Jul 3-Aug 6-Sep 5-0c
Copy

Topic Social Media Refreshing your  |Why testingisso |[Tipsona Search Marketing |Google Analytics |Writing engaging |List Building Ideas [Lead Nurturing  [Prini
email marketing |important successful PR 101 copy for banner Isity

tactics strategy ads
Subject Line KCN: Social Media |KC News: Refresh |KC News: Test, KC News: PR KC News: Search [KC News: Google [KC News: Banner |KC News: List KC News: Lead KCN
your email Test, Test Strategy Tips Marketing Analytics 101 Ad Copy Building Ideas Nurturing Best Adve
marketing tactics Successes Practices shou
doin,
From Name Kelly @ Keen Kelly @ Keen Kelly @ Keen Kelly @ Keen Kelly @ Keen Kelly @ Keen Kelly @ Keen Kelly @ Keen Kelly @ Keen Kelly




Key elements of an emall
campaign

From line

Subject line
Content and Design
Contact List



[ Inbox - Microsoft Outlook o

: File Edit View Go Tools Acions Help Type a question forhelp =
P 3dNew v | 5 3 X | CuReply (gReplytoAll i3 Forward S5 W | f4}  FjSend/Receive v [ | 4l Search addre: - | @ B
ga GoToMeeting~ | &g Meet Now (B Schedule Meeting =
Mail « ||L3 Inbox R~
Favorite Folders 2 ||H, ¢ /8 From Subject Received Size Categ.. ¥
L:] Inbox (322) ¢ _| Rosemary Wilson Construction - Phase 2 Tue 9/2/2008 12:50 PM 11 KB
'-p Unread Mail (2332) -] Bruce McCreary Re: Customer Support Update for Pro customers Tue 9/2/2008 11:45 AM 12 KB
<<l FI""°‘” Up [4] % Sylvain Charron RE: sylvain Tue 9/2/2008 10:58 AM 16 KB
L_:J i | Bruce McCreary FW: Pro and Customer Support Tue 9/2/2008 10:25 AM 19 KB
S8 Fouders 5 I .| trendwatching.com September 2008 | Are you part of the "OFF=0ON" trend yet? Tue 9/2/2008 3:52 AM 16 KB
2] All Mail items b ] © Wendy Lowe Fri 8/29/2008 4:02 PM 44 KB
=] @ Mailbox - Wendy Lowe ‘4 Luc Vezina did i send you this? Fri 8/29/2008 3:06 PM 9 KB
—J Archive Folders ‘% Wendy Lowe FW: Good Globalization-Aug 2008 Newsletter Fri 8/29/2008 8:53 AM 17 KB
4 £ Probec@protus.com "1  Huw Griffiths FW: New Contact Added Thu 8/28/2008 3:24 PM 8 KB
-] LucVezina monthly sales win/loss meeting Thu 8/28/2008 2:46 PM 9 KB
] Huw Griffiths Yahoo Pages Thu 8/28/2008 2:14 PM 39 KB
,'_’* Huw Griffiths RE: Pro and Customer Support Thu 8/28/2008 2:12 PM 13 KB
.| Byron Luo RE: Access Denied Thu 8/28/2008 1:51 PM 11 KB
] Mary Taylor Reply from campaign Test Thu 8/28/2008 12:39 P... 12 KB
Huw Griffiths PPC landing pages Thu 8/28/2008 11:22... 7KB
uw Griffiths CampaignerPro review Thu 8/28/2008 9:21 AM 10 KB
rticalResponse Webinars Confirmation: "Extreme Email Makeover” Wed 8/27/2008 5:58 PM 20 KB
les Martin Offer documents Wed 8/27/2008 1:24 PM 7 KB
mo Magazine Thank you for registering Wed 8/27/2008 12:07 ... 16 KB
RE: Mailing Address for Gurdwara Wed 8/27/2008 11:52 ... 24 KB
Travis at Campaigner E-mail Marketing! Wed 8/27/2008 11:38 ... 10KB
FW: august newsletter Wed 8/27/2008 9:48 A... 16 KB
RE: Campaigner Dashboards Tue 8/26/2008 7:20 PM 44 KB
appexchange Tue 8/26/2008 3:22 PM 66 KB
FW: Please join me in welcoming Tue 8/26/2008 1:52 PM 124 ...
Please join me in welcoming Tue 8/26/2008 1:23 PM 123 ...
BigBang_Campaigner_packages.xls Tue 8/26/2008 1:20 PM 79 KB
stuff Tue 8/26/2008 11:48 A... 5 MB
SharePoint login and pro account setup Tue 8/26/2008 11:33 A... 9KB
termeier Reply from campaign Test Tue 8/26/2008 11:07 A... 20 KB
FW: Campaigner Testimonial - survey Tue 8/26/2008 10:51 A... 241 ...
RE: News Release for Little Bang -- let's rethink? Tue 8/26/2008 9:24 AM 17 KB
RE: Access Denied Mon 8/25/2008 4:19 P... 7KB -

r Team Welcome to Email Marketing with Campaigner Mon 8/25/2008 2:33 P... 12 KB

All folders are up to date. £3 Connected to Microsoft Exchange ™




1.Read Now
2.Read Later



ug Deleted Items - Microsoft Outlook o= x

: File Edit View Go Tools Actons Help Type a question for help =
i 3dNew v | g 23 X | CuReply CfReplytoAll i Forward | f5 | £t | 1 Send/Receive v (& | [ Searchaddressbooks v | @) 5
: &8 GoToMeeting~ = &5 Meet Now (B Schedule Meeting g
Mail « || ¥ Deleted Items | Search Deleted It P~y
Favorite Folders 2 |5, ¢ D) 8 From Subject Received Size Categories} -~
L:] Inbox (283) [=] 1tol Media Profitable Customers Don't Always Stand ... Thu 4/30/2009 8:14... 16 KB
LA Unread Mail (2343) (2 1tol Media There's still time to register: Best Practices... Tue 4/28/2009 8:15 ... 17 KB
L2 For Follow Up 4] ‘ :
L2| Sentit = 1tol Media How the Service Cloud helps you do mor... Tue 4/14/2009 1:39 ... 16 KB
-7 Sent Items .
P (- 1tol Media At last, Peppers & Rogers Group offers a... Thu 4/9/2009 1:10 ... 17KB
A
2otk 2 ) 1tol Media Wendy, Amplify Customer Feedback to Lo... Fri3/20/2009 8:04 ... 17 KB
2] All Mail Items 4 (4 1tol Media Road to Recovery: Lower Costs, Long-Ter... Tue 3/17/2009 8:00 ... 17 KB
8 @ Mailbox - Wendy Lowe {4 1tol Media Finding Success by NOT Exceeding Custo.., Thu3/5/2009 8:04 ... 17 KB
@ Deleted Items (710) (3 1tol Media How to Reach More Prospects with Fewer... Tue 3/3/2009 10:58 ... 17 KB
sz—] Dyafts _"34] {=] 1tol Media Invest in Customers Wisely: How to Right... Tue 2/24/2009 10:3... 17 KB
| Education/Background — . < .
3 [j Inbox (288) = 1tol Media How to Engage and Retain: Any Time, An... Thu1/22/200912:1.., 17 KB
(g Junk E-mail [140] (3 1tol Media Conquering the Barriers to Cross-Channe... Thu 1/15/2009 10:5... 17 KB
[ Logininfo 4 -4 trendwatching.com [BULK] Nov 2008 | Top 15 Trend Question... Tue 10/23/2008 5:0... 16 KB

3 Luc
L3 Outbox
) RSS Feeds

[BULK] Nov 2008 | Top 15 Trend Questions: from how to beat the downturn to the best trend resources
[ sent Items
® [0 search Folders

trendwatchi wsletter@trendwatching.com]
: j e witggow importance.
@ 3 Archive Folders - % €
sent Tudild/28/! 5:05 AN
Werlg Low

® 3 Probcc@protus.com

November 2008 Trend Briefing:

.com

<53 TOP 13 TREND

QUESTIONS ‘i nswers

nl (8]~

989 Items All folders are up to date. £3 Connected to Microsoft Exchange ~




[~ Inbox - Microsoft Outlook

: File Edit View Go

Tools

Actions  Help

i3dNew v | i3 23 X | CaReply ClReplytoAll i Forward | Hn W | £ | 5 Send/Receive v [ | [l Search

address books -

gB GoToMeeting | &5 Meet Now @ Schedule Meeting =

- B X

Type a question for help =

Mail « ||[2 Inbox P~y
Favorite Folders 2 ||E, ¢ ) @ From Subject Received Size Categ.. ¥ I‘
L7 Inbox (239)
L}J Unread Mail (2349) #= From: Travis Gloyn (5 items)
L}) For Follow Up [4]
L3 Sent Items =) From: trendwatching.com (4 items, 2 unread)
Mail Folders N 4.~ trendwatching.com ~[BULKI Nov 2008 | Ton 15 Trend Questions: from how to beat th... Tue 10/28/2008 5:05 AM 16 KB i
8] All Mail Items v 4] trendwatching.com Open IReport launches just four weeks from n... Wed 10/22/2008 6:19... 16 KB
—= . = ing. i ing. i . 3 0 | -
) @ Mailbox - Weridy Lowe _J trendwatching.com ,@ Print atching.com subscribers: ask us a trend-r. ue 10/7/2008 5:04 AM 16 KB
) E—.:; Archive Folders =  trendwatching.com 4 Reply bu part of the "OFF=0N" trend yet? Tue 9/2/2008 3:52 AM 16 KB
H &:? Probcc@protus.com 22
[ From: Trillium Teams Leaf (1 item) =@ Replyto All
. % Forward
# From: Tunde Adams (26 items)
Follow Up O
- b
Categorize
[BULK] Nov 2008 | Top 15 T{( % Mark as Unread how to beat the downturn to the best trend resources
tr (o .com [newslette Find All
sage sent with Low import @ Create Rule...
& 5/ @05 5:05 AM Junk E-mail £, Add Sender to Blocked Senders List
'endy Lowe
>( Delete Add Sender to Safe Senders List
-~
H’j Move to Folder... Add Sender's Domain (@example.com) to Safe Senders List
‘ : :] Message Options... Add Recipient to Safe Recipients List
.1} Send to OneNote ] Mark as Not Junk..
Nover % =
Y | i@ Junk E-mail Options..,
..... watching
- QU ES IONS"
I (And answers)
) o
w2 (8~ X

6587 Items

All folders are up to date.

3 Connected to Microsoft Exchange ™




[ Inbox - Microsoft Outlook - =X
: File Edit View Go Tools Actions Help Type a question forhelp =
i 3dNew v i3 3 X | CaReply @iReplytoAll i) Forward ¥ | {4 | S Send/Receive v (& | 4} Searchaddressbacks v | @) s
@ GoToMeeting > = &g Meet Now (B Schedule Meeting -
Mail « ||[3 Inbox Py
Favorite Folders 2 ||B, ¢ 1 8 From Subject Received Size Categ.. ¥ |~
[ Inbox (322) ¢ | Rosemary Wilson Construction - Phase 2 Tue 9/2/2008 12:50 PM 11 KB
L;° Unread Mail (2332) -] Bruce McCreary Re: Customer Support Update for Pro customers Tue 9/2/2008 11:45 AM 12 KB
é ;:’r’:g::: Up ] ‘% Sylvain Charron RE: sylvain Tue 9/2/2008 10:58 AM 16 KB
-1 Bruce McCreary FW: Pro and Customer Support Tue 9/2/2008 10:25 AM 19 KB
8 Foudens 21 [ trendwatching.com September 2008 | Are you part of the "OFF=ON" trend yet? | Tue 9/2/2008 3:52 AM 16 KB
£] Al Mail items g -]  Wendy Lowe Fri 8/29/2008 4:02 PM 44 KB
= %ﬁ Mailbox - Wendy Lowe '~¢ Luc Vezina did i send you this? Fri 8/29/2008 3:06 PM 9KB
« E? Archive Folders % Wendy Lowe FW: Good Globalization-Aug 2008 Newsletter Fri 8/29/2008 8:53 AM 17 KB
@ &3 Probcc@protus.com 1 Huw Griffiths FW: New Contact Added Thu 8/28/2008 3:24 PM 8 KB
-] LucVezina monthly sales win/loss meeting Thu 8/28/2008 2:46 PM 9 KB
]  Huw Griffiths Yahoo Pages Thu 8/28/2008 2:14 PM 39 KB
,_; Huw Griffiths RE: Pro and Customer Support Thu 8/28/2008 2:12 PM 13 KB
/-] Byron Luo RE: Access Denied Thu 8/28/2008 1:51 PM 11 KB
-]  Mary Taylor Reply from campaign Test Thu 8/28/2008 12:39 P... 12 KB
-]  Huw Griffiths PPC landing pages Thu 8/28/2008 11:22... 7KB
-1 Huw Griffiths CampaignerPro review Thu 8/28/2008 9:21 AM 10 KB
-] VerticalResponse Webinars Confirmation: "Extreme Email Makeover” Wed 8/27/2008 5:58 PM 20 KB
4 Myles Martin Offer documents Wed 8/27/2008 1:24 PM 7 KB
-] Promo Magazine Thank you for registering Wed 8/27/2008 12:07 ... 16 KB
,_@ Jennifer Scott RE: Mailing Address for Gurdwara Wed 8/27/2008 11:52 ... 24 KB
-]  Travis Gloyn Travis at Campaigner E-mail Marketing! Wed 8/27/2008 11:38 ... 10KB
| 1 Huw Griffiths FW: august newsletter Wed 8/27/2008 9:48 A... 16 KB
._3 Huw Griffiths RE: Campaigner Dashboards Tue 8/26/2008 7:20 PM 44 KB
-]  LucVezina appexchange Tue 8/26/2008 3:22 PM 66 KB
\’4 Joseph Nour FW: Please join me in welcoming Tue 8/26/2008 1:52 PM 124 ...
..... (5N Myles Martin Please join me in welcoming Tue 8/26/2008 1:23 PM 123 ...
4 Mail -z U Luc Vezina BigBang_Campaigner_packages.xls Tue 8/26/2008 1:20 PM 79 KB
4 U Luc Vezina stuff Tue 8/26/2008 11:48 A... 5 MB
,:é Luc Vezina SharePoint login and pro account setup Tue 8/26/2008 11:33 A... 9KB
] Richard Achtermeier Reply from campaign Test Tue 8/26/2008 11:07 A... 20 KB
._4, i) Luc Vezina FW: Campaigner Testimonial - survey Tue 8/26/2008 10:51 A... 241 ...
-]  LucVezina RE: News Release for Little Bang -- let's rethink? Tue 8/26/2008 9:24 AM 17 KB
,_* Byron Luo RE: Access Denied Mon 8/25/2008 4:19 P... 7KB
G (8] > -] The Campaigner Team Welcome to Email Marketing with Campaigner Mon 8/25/2008 2:33 P... 12 KB ?

6562 Items

All folders are up to date.

£3 Connected to Microsoft Exchange ™



From Lineg 3 Principles

Include your brand name or name of
recognized person in the company

YSSLI I O2yaAraasSyid afF
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crafting from name

Source: Marketing Sherpa
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From Linec Test Ideas

Protus
Customer
Service

Melanie @
Campaigner

Elaine Stewart DPTR
Office Supply Workshop
Depot Reminder

BlackBerr®




Subject Lines

40,400,000



There IS no
guaranteed
formulal



Subject Line Tips

Write your subject line first

You have ~50 characters to work with
4  For mobile devices and PDAs: ~19

.S O2yaraiasSyd oA0K @2 dzN
Consider from name and subject line together
5SA0ONAO0S ¢gKIdQa Ay GKS
4 No misleading or deceptive subject lines

| RRNBJ&a NBOALAIFM 4 Q LI A



Subject Line Tips

List key info first: most important words are the
first two

Convey a sense of urgency. Use deadlines.
Use action words

Avoid spam filter trap words

Test! Test! Test!

Scrutinize the results

4  Repeat what works
4 Measure the effect on all results



Subject Line Test Ideas

Ask prospect to take
action

e 2 dz

aDS
R2gyft 21

Test Long vs. Short g

Super short subject
lines

(short = 3545
characters or less)

Make an offer

Include news or time
sensitive information

awSOSy
Changes in technolog
Tdzy RA Y

''aS || GK2
your subject line
oRenewyour Businesg

magazine subscriptio
for 30% off

Personalization
AWl azy z

[ | \CLJI- A EIAy,
bSgaf Sl

Source: Marketing Sherpa
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e Preview Pane Horizontal

File Edit View Go Tools Actions Help
SiNew v g 23 X  C&Reply CReplytoAll i Forward 5 W Q: <Y Send/Receive v (5 | [id

SB GoToMeeting v = a5 Meet Now i\ Schedule Meeting <

Mail « ||L4 Inbox
Favorite Folders 2B, ¢ [) 8 From Subject Received Size |Categ.. ¥ |~
] Inbox (239) 4 Sherpa [Sherpa Weekly] Lift conversions 10%; 5 ste... Mon 8/31/2009 11:12 AM 55 KB :
2 Unread Mail (2339) 3 Sherpa [Sherpa] Email Summit: Early Bird Ends in 5 ... Thu 8/27/2009 3:20 PM 18 KB
ge For Follow Up, 5] Sherpa [Sherpa Weekly] Recycled offer doubles co... Mon 8/24/2009 12:42 PM 52 KB
tall e iems Sherpa Back-to-School Sale -- Sherpa Style Wed 8/19/2009 2:20 PM 13 KB
Sherpa [Sherpa Weekly] Reduce reships 43%; Mobi... Mon 8/17/2009 1:10 PM 53 KB
Sherpa [Sherpa] Time Sensitive Info for Customers  Thu 8/6/2009 4:09 PM 17 KB
Sherpa [Sherpa Weekly] 270% consumer lead-gen I... Mon 8/3/2009 1:38 PM 54 KB
Sherpa [Sherpa] Your Input Needed — Email Bench... Tue 7/28/2009 3:21 PM 16 KB
Sherpa [Sherpa Weekly] New Search Marketing Re... Mon 7/27/2009 1:09 PM 51 KB
Sherpa [Sherpa] All New Search Marketing Researc... Thu 7/23/2009 10:11 AM 17 KB
Sherpa [Sherpa Weekly] 6 steps Trade show strate... Mon 7/20/2009 11:10 A... 55 KB
Sherpa [Sherpa Weekly] Save 60% of your PR bud... Mon 7/13/2009 11:58 A... 57 KB
Sherpa [Sherpa] Email Summit 2010: Early Bird Spe... Wed 7/3/2009 2:59 PM 17 KB
4 Sherpa [Sherpa Weekly] Turn online searches to sa... Mon 7/6/2009 11:31 AM 56 KB

| Mail Folders

[Sherpa Weekly] Lift conversions 10%; 5 steps for web leads

| Sherpa [reply@reply.marketingsherpa.com]
1{ Mon §/31/2009 11:12 AM
| Wendy Lowe

See Online Issue Whitelist Us

! A
i@rketingSherpa Best Of Weekly Change Your Email Account RSS

Hurry! 24 Hours Left Case Studies

2 y i ;
toSave $600.00 1. ggerglsjme SEO and Social Media to Generate Web Leads: 5
Early Bird Special Ends 8/31

4| Calendar Research

8=| Contacts \ : 2. New Chart: Achieving High ROI from Second-Tier Tactics

o] Tasks 4 How-to & Interviews
3. Improve Search Visibility with Video: 5 Strategies

6515 Items Archiving Calendar. 3 Connected to Microsoft Exchange ™

Source: Marketing Sherpa




e Preview Pane Vertical View

File Edit View Go Tools Actions Help
SiNew v g 23 X  C&Reply CReplytoAll i Forward 5 W Q: <Y Send/Receive v (5 | [id

SB GoToMeeting v = a5 Meet Now i\ Schedule Meeting <

| Mail ||2 Inbox [Sherpa Weekly] Lift conversions 10%; 5 steps for web
Favorite Folders . leads

] Inbox (239) g
j Unread Mail (2339) Arranged By: From Aon top “ || Sherpa [reply@reply.marketingsherpa.com]

£ For Follow Up [3] | Sherpa Mon 11:12 AM Mon 8/31/2009 11:12 AM
L= Sent Items [Sherpa Weekly] Lift conversions 10%; 5 steps for web ... Wendy Lowe

| Mail Folders | Sherpa Thu8/27

| Sherpa Mon 8/24 WA | 'y

E@rketingSherpa Best of Weekly
Sherpa 8/19/2009

| Sherpa 8/17/2009 Hurry! 24 Hours Left CaseStidies
5 . Mobile sea to Sae $600.00 s 2 gs:;lsjme SEO and Social

Eoerms, s ) Dl Early Bird Special Ends 8/21
| Sherpa /3/2009 Research
" ¢ t E 2. New Chart: Achieving Hi

Sherpa 7/28/2009
e t E k How-to & Interviews

| Sherpa 7/27/2009 e ) 3. Improve Search Visibility
L g Re 3 MIAMI, : 4. Office Depot Site Overh

| Sherpa 7/23/2009 = = Target High-Impact Impi

- : Fass ) 5. Promotion Highlights Tof

Sherpa 7/20/2009 o 3 of Customers into Long-
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